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Status: core/option/elective 
(identify programme where 
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Module Aims:  
 
This module aims to give students a knowledge and understanding of integrated media 
communications and the opportunity to apply this knowledge to a live project for an external 
organisation or company. In the past students have worked alongside North Wales Police, 
Hope House Hospices, the Association of Voluntary Organisations in Wrexham and North 
Wales Fire and Rescue Service to produce an integrated media communications campaign. 



 
Students will also be using the communications theory taught to create a strategic framework 
on which to pin various media communications activities, recognising the key role that multi 
media plays in integrated media communications. This will enable them to put their 
knowledge of various elements of media communications into practice and to give them a 
useful addition to their CVs ready for when they leave the university and enter the world of 
work.  
 

 

 
Intended Learning Outcomes: 
 
 
At the end of this module, students will be able to ... 
 

1.  Summarise the key concepts of integrated media communications in terms of public 
relations and integrated marketing communications (K5) 

2.  Apply appropriate integrated media communications theory and procedures to a 
given project (K1, K3) 

3.  Plan and implement an integrated media communications campaign for a designated 
client (K1, K3) 

4.  Critically analyse and reflect on the whole process of producing and implementing an 
integrated media communications campaign for the designated client (K9) 

5. Work in a dedicated, committed and professional manner as part of a team on a 
designated project for a real life client (K2, K8) 

 
 
Key skills for employability 
 
1. Written, oral and media communication skills 
2. Leadership, team working and networking skills 
3. Opportunity, creativity and problem solving skills 
4. Information technology skills and digital literacy 
5. Information management skills 
6. Research skills 
7. Intercultural and sustainability skills 
8. Career management skills 
9. Learning to learn (managing personal and professional development, self management) 
10. Numeracy 
 

 
 
 
 
 
 



Assessment:  
 
Assessment 1 - Students work on a real project with a selected organisation, producing a 
range of ideas to promote an aspect of this organisation’s work. This will enable the students 
to apply the public relations and integrated media communications theory they have learnt in 
the classroom to a real life scenario. They will produce a range of material, including a 
strategy setting out what they aim to achieve and how they intend to implement and evaluate 
the effectiveness of this, a press release and samples of social media PR activity, a written 
report on ideas to improve the organisation’s web and social media presence and a critical 
reflection on the whole module, including details of the student’s exact involvement in the 
project.  
 
Assessment 2 - is a five minute oral presentation, with suitable visual material, eg 
Powerpoint or Prezi, delivering their main ideas for the campaign.  

 
Assessment 
number  

Learning 
Outcomes to 
be met 

Type of assessment Weighting Duration 
(if exam) 

Word count (or 

equivalent if 
appropriate) 

1 
 

1-5 Portfolio 75%  3000 words  

2 1, 2, 3 and 
5 

Presentation and 
report 

25%  5 minute 
presentation 
and 500 words 

 

Learning and Teaching Strategies: 

The module will be delivered using a combination of lectures, presentations, seminars, 
practical workshop sessions, external visits, where appropriate, group work, project 
supervision, individual tutorials and guided learning to support the lecture, seminar and 
workshop content. External speakers from the media communications industry will be used to 
add extra content and specialism to lectures. 
 

 

Syllabus outline: 

 
This module provides an introduction to the theory and practice of public relations and 
integrated marketing communications.  
Students will receive a detailed brief to enable them to apply this theory to a live project for a 
client from industry. This will be devised, written and implemented to a real timeframe. 
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